How ACT Works

% Always-on blend of big data and trained Al (Aptia-
specific)

@ Precision Targeting: Identify decision-makers, pain
points and opportunities before competitors

@ Lead Indicators: a DAILY FEED spotting buyin
signals earlier than tenders. 4

% Relationship Advantage: Build credibility a
early by addressing forward-looking issues tod
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ACT = Evidence-based intelligence

Busmes

i

% 4 Competlt ve Edge: Iead

pos nce -bas o|
re shapln

0acC

.l'

-20°o ngher

!

(" 50% S



	Slide Number 1

